Abeginner’s guide to promoting community events:

Spread the word: effective word of mouth strategies

Why

word of mouth
matters

One-to-one
conversations

Start with who you know

Encourage your social network, friends and family to share
your event dates. Personal connections are powerful.

Meet new people

Look forcommunity groups who are local to you and make
alist. Find out when they meet, whoisin charge. Plan a visit
orgive themacall.

Reach out and connect

Try aquick phone calland suggest meeting ata
convenient time for a brief chat. Or, pop by foraninformal
visit, agree to meet again and swap contact details.

Create lasting relationships

Sharinginformation about your organisation and your
event scheduleisimportant, but don’t forget to show
interestin others - it builds long-term relationships.
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Talking to people face-to-faceis the most traditional way to promote
local events. It’s effective in one-to-one conversations, in social
settings, and when networking with community groups.

Community groups offer
ready-made audiences. Identify
your audience and consider
where you might find them
locally. Here are some ideas:

* Women’s organisations
* Religious and cultural groups

Mental health support groups

Voluntary and charitable
groups

Food banks
* Environmental groups

.

CyclingUK
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Tips for effective word

of mouth strategies

Share three things about your
organisation

Tell people the difference your
organisation makes

Usereal-life stories to
emphasise yourimpact

Stayinregular contact

It’s not allabout you. Engage
intwo-way conversations

Ask directly. Canyourevents be
included in their newsletters?

Reciprocate the favour
Speak with enthusiasm
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CyclingUK
Messaging: what to say and how to say it 5sBike
Revival
Why Thinking about what you want to say before you
messaging say itis extremely important. It will help you avoid
overwhelming people withtoo much information
matters or confuse themwith jargon.
Make alist
Example - Basic BIKe REPaITS.........cccovvviieiiiceiceeeesee e
Messaging Keymessaging tips |
Whatis your message? * Useeverydaylanguage -avoidjargon
Before you start promoting, * Keepitsimpleandfocused
take amoment to think about ° St|ck to one C|ear message

your message - what are you

trying to tell people? * Don’t overwhelm people with facts

and figures
Whatisit, whenisit, where « Don’t generalise; be specific
isit, whoisitfor - and most « Always explain why it matters, give
|m|?£rt2ntly, why doesiit people areason to getinvolved
matter?
. Make a list
Canyou explainthe why Example - Dr Bike

inasingle sentence?

Canyou make the what,
when, where, who and why
sound exciting - inless
than 30 seconds?
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