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Campaigns Officer  
 Job Description and Responsibilities 

 

 

Reports to:  Head of Advocacy and Campaigns 

Direct Reports: None 

Location of role: Cycling UK national office, Guildford 

Contract:  Full time  

Salary:   £26,000pa 

 

 

Purpose of Role: 
To work within Cycling UK’s campaigns team, supporting all of Cycling UK’s campaigns as 

and when required. To assume lead responsibility for engaging with and supporting local 

campaigners and campaign groups across the UK, including the preparation of guides, tools 

and other materials to assist local campaigners. To work with the Head of Campaigns and 

Advocacy on Cycling UK’s broader campaigning and any campaigns which Cycling UK may 

choose to pursue. 

 

Scope of Role: 
This role will require flexibility to work on different campaigns over time dependant on 

workload, immediate campaign priorities and requirements, and the capacity of the 

campaigns team. The role does however include lead responsibility for engaging with and 

supporting local campaigners and campaign groups, to increase local campaigning capacity. 

That will involve the development and delivery of practical support to local campaign groups 

to communicate campaigns to decision-makers, the local media and others. It will also 

include online engagement to facilitate communication between the public and decision 

makers. 

 

Specific Duties and responsibilities:  
1. Development and delivery of practical support to local campaign groups to enable them 

to communicate campaigns to decision-makers, the local media and others.   

2. Liaising with local campaigners, decision makers and others to identify and build 

relationships in areas identified as priority areas for campaigning (including the public, 

volunteers, councillors, council staff, MPs, Local Enterprise Partnerships, police and 

crime commissioners, police forces, relevant Ministers and other decision makers), in 

order to meet the campaign aims. 

3. Keep under review the priority areas for campaigns, having regard to the political and 

funding opportunities and the success in building relationships, influencing decision 

makers, and local campaign group capacity and support. 

4. Work with volunteer development team to deliver the creation of training resources, 

development and provision of training for volunteers, delivery of campaign actions, 

communication of campaign priorities, challenges and successes to the media and 

supporters. 
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5. Work with the communications team to support local campaign groups in 

communicating the aims of campaigns to local decision-makers and the media, and to 

enable individuals to help identify and prioritise where campaigning can promote more 

and safer cycling. 

6. Support the development of PR plans for the campaigns in conjunction with Cycling UK’s 

Communications Team to ensure that campaign gain a high profile, and to help to 

encourage recruitment of Cycling UK supporters and members. 

7. Identify the overlap between all of Cycling UK’s campaigns and work within the 

campaigns team to integrate those campaigns wherever possible. 

8. Have sufficient understanding of all Cycling UK’s campaigns to be able to explain, 

generically rather than in policy detail, why Cycling UK are campaigning on that issue, 

what it is Cycling UK want to achieve and how, and why it is important for people who 

either cycle or might do so if barriers to cycling were removed. 

9. Be prepared to work on and support all of Cycling UK’s campaigns as and when those 

campaigns are an urgent priority. 

10. Work with the IT team to review online mapping and campaigning tools for the various 

campaigns. 

11. Write briefings, reports, guides and other campaign materials required by the campaign 

strategy. 

12. Produce management information, monthly reports and progress updates for Chief 

Executive and/or SMT as required. 

13. To follow and abide by Cycling UK’s policies and procedures as detailed in the Staff 

Manual at all times including Health and Safety, Equal Opportunities and Confidentiality. 

14. To act as an ambassador for Cycling UK at all times. 

15. Other duties as may be specified by the SMT from time to time. 

16. Some weekend and out of hours work may be necessary. 

 

This is a description of the job as it is presently constituted. It is the practice of Cycling UK to 

examine job descriptions from time to time and to update them to ensure they relate to the 

job as then being performed, or to incorporate whatever changes are being proposed.  This 

will be conducted in consultation with you. It is our aim to reach agreement on changes, but 

if agreement is not possible, Cycling UK reserves the right to insist on changes to your job 

description, after consultation with you. 

 

 

Job Holder: …………………………………………………….   Date: …………………………. 

 

Line Manager: …………………………………………………   Date: ………………………… 

 

Personnel Manager: ………………………………………….   Date: …………………………. 
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Campaigns Officer – Person Specification 

 

Cycling UK is fully committed to the principles of equality of opportunity and is responsible for 

ensuring that no job applicant, trustee, employee, volunteer or member receives less favourable 

treatment on the grounds of age, gender, disability, race, ethnic origin, nationality, colour, parental 

or marital status, pregnancy, religious belief, class or social background, sexuality or political belief. 

 

 

 Essential Desirable 

E
xp

e
ri

e
n

c
e

 

Experience of campaigning (either as a 

volunteer or in the course of employment) 

and/or working in voluntary sector 

organisations, social enterprises or similar. 

 

Experience of writing campaigning, publicity 

or training materials (leaflets, briefings, 

guides, blogs web content etc) 

 

Experience of campaigning on issues 

relating to cycling, transport, 

environment, health or other relevant 

issues. 

 

Experience in helping to form or develop 

campaign groups. 

Q
u

a
li
fi

c
a

ti
o

n
s
 Degree or equivalent qualification, or 

equivalent experience 

 

 

 

 

S
k
il
ls

 

Excellent communication skills, both verbally, 

in written documents and via online and 

social media. 

 

Excellent people skills, with the ability to 

engage with and support a wide and diverse 

range of people. 

 

Project management and time management 

skills. 

 

IT competent with experience of using 

Microsoft Office and databases. 

 

Strategic thinking and problem-solving 

abilities. 

 

Good influencing and negotiation skills. 

P
e

rs
o

n
a

l 

To be honest, reliable and flexible 

 

Team player, able to contribute to team. 

Highly motivated able to work autonomously 

as well as follow direction 

 

Self-motivated, enthusiastic, determined, 

organised, with a flexible hands-on approach 

to work and be able to communicate and 

represent Cycling UK at all levels in a 

structured, dynamic and professional way 

 

Results focus 

 

Outward looking and creative. 

 

Network builder who looks for 

partnerships and opportunities. 
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O
th

e
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Commitment to the aims of Cycling UK, 

particularly to encouraging increased cycle 

use by people of all ages, backgrounds and 

abilities. 

 

Commitment to work in collaboration with 

colleagues, volunteer campaigners and 

professional contacts within Cycling UK and 

in other organisations with related interests, 

in pursuit of this aim. 

 

 

Some personal experience of cycling. 

 

Flexible in terms of travel and working 

hours including weekend and evening 

work. 

 

 

 

 

 

Job Holder: …………………………………………………….   Date: …………………………. 

 

Line Manager: …………………………………………………   Date: …………………………. 

 

Personnel Manager: ………………………………………….   Date: …………………………. 
 


